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Research on the Formation Mechanism of Young People’ s Willingness

to Consume Independent Products under Media Contact
Based on S — O - R Theory

LI Ling", JIANG Bo"", LIU Yilin®
(a. School of Optical and Electronic Information; b. School of Public Administration,
Huazhong University of Science and Technology , Wuhan , Hubei 430074 , China)

Abstract: Cultivating the willingness of young people to consume their own products is a powerful way to im—
plement the strategy of expanding domestic demand and deepen the supply — side structural reform. Based on the en-
vironmental psychology theory of S — O — R( stimulus — organization — response) , this study constructs a model of
consumer willingness of independent products under media contact from the two paths of “patriotism” and “govern—
ment trust” , and subdivides the media into mainstream media and non — mainstream media for comparative re—
search. Through the validation of structural equation model, it is found that mainstream media and social media stim—
ulate consumers’ patriotic feelings and government trust, and ultimately affect the willingness to consume independ-
ent products,and the role of patriotic emotion is more prominent. It can be seen that in the all - media environment,
encourage the consumption of independent products, stimulate the effect of “patriotic sentiment” is stronger than
“political mobilization”.

Key words: Media contact; Patriotism; Government trust; Independent product consumption; S — O — R theory
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