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Dynamic mechanism and EmpiricalResearch of cultural and creative
industries cluster from the perspective of Organizational Ecology

Taking Jingdezhen as an example

GONG Zhiwen  ZHAO Simeng
( School of Management and Economics Jingdezhen Ceramic Institute Jingdezhen Jiangxi 333000 China)

Abstract: Cultural and creative industries is a new industry form of integration of culture technology and econ—
omy. Cultural and creative industries cluster has become an important development mode of cultural and creative in—
dustries. The key driving factors and dynamic mechanism of cultural and creative industry cluster are the fundamen-
tal forces of cluster development. From the perspective of organizational ecology the article discusses the ecological
structure and organizational ecological factors of the cultural creative industry organization and puts forward the the—
oretical framework of the dynamic elements dynamic mechanism and its mechanism of the development of the ce—
ramic cultural and creative industrial clusters. Then combining with the principal component analysis the paper
makes an empirical research on the dynamic mechanism of the development of Jingdezhen ceramic culture and crea—
tive industry cluster. On this basis some suggestions are put forward to build suitable ecological environment attach
importance to enterprise competition and cooperation build and improve industrial chain and establish agglomeration
area brand which have some reference value for promoting the development of ceramic cultural and creative industry
cluster.

Key words: cultural and creative industries cluster; organizational ecology theory; dynamic mechanism; Princi—

pal component analysis



