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Research on the transformation and upgrading of Chinese traditional

manufacturing industry under the background of “Internet +”

LUO Xubin
(Jiangxi Normal University,Nanchang 330022, China)

Abstract: As a new strategic resource man— made, Internet Information technology and its application
are the endogenous forces driving the transformation and upgrading of China’s traditional manufacturing
industry. Traditional manufacturing industry is a relative concept,and the distinction between the advanced
manufacturing industry is mainly manifested in the production technology,production organization and In-
dustrial value chain,and Under the certain conditions, By the transformation of high—tech or advanced ap-
plicable technology,in the manufacturing technology and R&.D level to reach the advanced, can be trans
formed and upgraded to the manufacturing industry advanced. Under the background of“Internet +”,Chi-
na’s traditional manufacturing industry is big but week,especially the new generation information technol-
ogy with the Internet is widely used in the traditional manufacturing field, which makes China’s traditional
processing trade mode of participating in the international labor division of with the advantage of the low—
cost unsustainable, And the demand for high— quality industrial development has also forced China’s tradi-
tional manufacturing industry to accelerate the transformation, break through the low—end locking, meet-
ing the escalating consumption demand. “Internet plus the traditional manufacturing industry” is equal to
the taking a new road to the traditional manufacturing industry, widely using the Internet Information
Technology in that,to mix the Internet with the industry together, promoting Modernization of the Digital,
Network, Intelligent and Service—oriented traditional manufacturing industry.

Key words: “Internet +”; the traditional manufacturing; transformation and upgrading; taking a new

road to the traditional manufacturing industry



