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Study on the Market Reaction of Voluntary Name Change
among Listed Companies in Chinese Context

MA Jing
( Business School Anhui University Hefei Anhui 230601 China)

Abstract: In recent years voluntary name change among listed companies in China is very common but the e—
conomic consequences of the behavior haven’ t attracted much attention in academic circles. Based on the sample
containing 114 voluntary name changes( listed companies are relatively clean and have no substantive change) from
2008 to 2014 in China’ s capital market this article used event study to analyze the market reaction. The results are
as follows: ( 1) Rename announcement conference causes a significantly positive market reaction after date it comes
the obviously negative market reaction on the whole it showes the characteristics of overreaction; ( 2) When dividing
whole market into bull market and bear market it finds that the market reaction to the stock name change announce-
ment in bull market is more positive; ( 3) If voluntary name change fits hot topics the market reaction is larger. This
article enriches studies on economic consequences of voluntary name change among listed companies in Chinese
context and it has great significance to perfect the relevant laws and regulations in capital market.

Key words: listed companies; voluntary name change; market reaction



