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Experience of Financial Consumer Education in Hong Kong
Take IEC for Example

XIA Ziyao
( Operations Office People’ s Bank of China Beijing 100045 China)

Abstract: After the financial crisis in 2008 the Investor Education Center( IEC) was established to promote fi—
nancial consumer education in whole territory of Hong Kong. Since the establishment the IEC has promoted the fi-
nancial consumer education by mass media outreach activities official website; and it attached great importance to
the school’ s financial basic education. The work of the TEC has the characteristics of diversity pertinence vitality
and practicability and has gained good effects. The experience of the IEC offers reference for mainland China.
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