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Practice and Thinking on the Reform of the Basic Course of
Finance in Colleges and Universities

Taking “Financial Market” as an Example

MATI Yong  FAN Dongpo
( Department of Finance School of Business East China University of Science and

Technology Shanghai 200237 China)

Abstract: At present the development of Chinese financial market is rapid financial environment and financial
regulation changes quickly. This not only requires the financial teaching in colleges to pay attention to financial the—
ory but also pay close attention to market dynamics and help students to develop a certain practical ability. Colleges
should accelerate the reform and innovation of the teaching method of “financial market” combine with the new
changes of financial environment to enhance the practicability of the courses actively try new teaching methods and
teaching tools emphasize the application and practice of financial knowledge and cultivate finance inter — discipli-
nary talent with good theoretical basis and application ability.
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