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Research on the Transformation and Upgrading Strategy
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Abstract: In recent years with the rapid progress of interest rate marketization and the Internet financial
shocks the traditional trust industry which rely on interest rates is losing its competitive advantage it has no network
layout advantage of commercial bank so China’s financial theory and practice workers are looking for the way out.
In terms of objective analysis interest rate marketization in trust industry is both opportunities and challenges on the
one hand the competition mechanism was optimized and prompted the trust to return to the origin on the other
hand the trust development faces greater credit risk interest rate risk and operational risk. Therefore under the con—
dition of interest rate marketization the way out is to rely on their own conditions to speed up the pace of transfor—
mation and upgrading to create professional wealth management institutions actively on the basis of the brand to de—
velop innovative businesses such as asset securitization and the family trust to strengthen the construction of credi-
bility brand and talent and play its system advantage.
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