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A Preliminary Discussion of “No Marketing” Model of Insurance
Specialty Personnel Training in Higher Vocational Colleges

LI Bing
( Zhejiang Financial Vocational College Hangzhou Zhejiang 310018 China)

Abstract: In terms of enrollment and employment insurance specialties in higher vocational colleges are weak

in the process of product sales the insurance industry has also been denounced by consumers the great demand of

marketing talents of insurance industry and the lack of professional insurance marketing ability can’ t match. But the

marketing ability often needs social practice teaching of the academy can’ t replace. Therefore through the investi-

gation of insurance graduates employment further investigation of talent cultivation in the domestic insurance profes—

sional this paper creatively proposed that we should do job training on insurance company internal settlement of

claims underwriting and loss assessment and other back office jobs establish order form classes and build a total of

virtuous circle of ecological system for the insurance specialty and insurance industry.
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