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The Strategy Study on Maintaining Customer Loyalty of Commercial
Banks under the Background of the Relationship Marketing

HU Liwen = WANG Ziyin
(Jiangxi Normal University Nanchang Jiangxi 330022 China)

Abstract: With the expansion of the commercial banks and the impact of foreign commercial banks domestic
commercial banks are facing enormous challenges how to maintain customer loyalty has become a major problem. At
the background of relationship marketing this paper discusses the current challenges and other factors in maintai—
ning customer loyalty and gives suggestions from increasing consumer’ s awareness gaining their trust establishing
links between banks and consumers improve customer satisfaction promoting customer sharing and consolidating
customer loyalty. It not only enrich the strategy theory of commercial banks to maintain customer loyalty but also
provide specific operational suggestions so it has certain practical significance.
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