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Study on the Path of Transformation to the Bank Customers

from the Brand Trust into Brand Loyalty
Take the Industrial and Commercial Bank of China( ICBC) as an example

HU Liwen  LUO Jie
( Business College Jiangxi Normal University Nanchang Jiangxi 330022 China)

Abstract: This paper starts from the relationship between the commercial bank and the customer for the situa—
tion that Chinese consumers have high brand trust but low brand loyalty. We analyze the marketing path to the cus-
tomers’ transforming their brand trust into brand loyalty. The paper takes the Industrial and Commercial Bank of
China( ICBC) as an example introducing the marketing practice for the ICBC push their customers to transform
brand trust into brand loyalty. And we hope to provide reference for the brand management of modern commercial
bank.
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