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The Cognitive Research of Public Financial Products and
Knowledge and Their Spending Habits

LI Shicai ~ YU Zhihui ~ SUN Lihua  YANG Xue YU Qian  LIU Xueliang
( Financial College Jiangxi Normal University Nanchang Jiangxi 330022 China)

Abstract: In order to accurately judge the direction of financial product R & D and the development of finan—
cial markets and by way of a combination of survey and dialogue interviews to investigate public for awareness of fi—
nancial knowledge and financial products the spending habits of the public and the public on the preference of
bank based on our survey data analysis and the evaluation of the results it indicates that the public is lack of the
awareness of financial knowledge and product consumptive concept is conservative and so on. This report advances
that the financial institutions need in — deeply propagate financial knowledge establish convenience interactive
channels of the bank and the public and exploit personalized products and incentive " first consumer pay later" con—
sumption patterns.
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