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The Competitive Development Analysis of Internet
Banking Business in China Merchants Bank

LU Yurong TU Chungiu
( Financial College Jiangxi Normal University Nanchang Jiangxi 330022 China)

Abstract: With the development of information technology great homogeneity coming out of banking internet
technology and online banking the online banking for china merchant banks is confronted with fierce competitive—
ness from the same business of its industry. The security and technical disintermediation of online banking have al—
ways been a challenge for online banking payment system. Merchants bank should enhance its differentiation by tak—
ing some advanced measures including making a customer — oriented innovation to improve its marketing efficiency
and better access to its custumers; perfecting its security system of online banking and expanding its financial E -
commerce by its combination with the internet.

Key words: China Merchants Bank; online banking; internet security; disintermediation; differentiated competi—
tiveness; payment by the third — party
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