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From Homogenization to the Differentiated Development: the Perspective
of Optimizing the Banking Market Structure

ZHENG Xiaoling
( Dongwu Business School the Soochow University Suzhou Jiangsu 215021 China)

Abstract: At present market concentration degree which is related to market structure of China’s commercial
banks is declining the degree of competition in the market has also increased but more outstanding problem is hom—
ogenization of the inter — bank business. The banking system can not meet the actual needs of diversified financial
services and is not conducive to the stability of the banking system. In order to optimize the structure of the banking
market to achieve the goal of both efficiency and stability the regulatory authorities should take measures to pro—
mote the commercial banks to implement the development strategy of differentiation commercial banks should take
measures to address price differentiation product differentiation service differentiation brand differentiation and
culture differentiation.

Key words: market structure; market concentration degree; homogenization; differentiation
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