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Changes in Pricing Distribution and Path Choice of the Fixed
Price of Commercial Banking Services
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Abstract: With the booming financial sector commercial banks bring diversified financial products and services

for consumers but the service pricing has aroused extensive attention. It can be seen by studying history Chinas

commercial banking services pricing power experienced a change from government — led pricing to market pricing

based. In theory it is in line with the market economy that commercial banks provide financial services and charge

but in reality there are still problems such as non — standard pricing procedures no scientific standards. All these

need to be improved. From the analysis of the pricing efficiency of different subjects market — based pricing is the

future trend of development of financial services. The standardization of bank service charges pricing must be a—

chieved by market — oriented interest rate reform and other ways.
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