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Influencing Mechanism of Perceptions of Organizational Politics
on Innovative Behavior of Millennial: Emotional Intelligence as A Moderator

HOU Xuanfang ~ HUANG Rong  LIU Yungqi  ZHOU Yanshan
( Business School Jiangxi Normal University Nanchang Jiangxi 330022 China)

Abstract: Based on resources conversation theory and focusing on 300 new generation employee data the inter—
nal mechanism of perceptions of organizational politics on millennial employees’ innovative behavior is systematical-
ly and comprehensively analyzed. The results suggest that psychological capital and creative process engagement re—
spectively mediate the relationship between perceptions of organizational politics and millennial employees’ innova—
tive behavior where Emotional intelligence moderate the negative relationship of perceptions of organizational poli—
tics to psychological capital creative process engagement. In addition emotional intelligence will also moderate the
psychological capital innovation process inputs in perceptions of organizational politics of the mediation effect in the
new generation staff innovation behavior relationship.

Key words: Perceptions of organizational politics; Millennial employees’ innovative behavior; Psychological
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