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The Empirical Research of Financial Consumer Education in
Yunnan Based on the Bridgehead Strategy

CHEN Jun'  YANG Lingling’
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Kunming Yunnan 650091 China;
2. School of Economics and Management Yunnan Normal University Kunming Yunnan 650500 China)

Abstract: The improvement of financial consumer educational system in Yunnan Province is of great impor—

tance to strengthen the financial market microcosmic bases under the bridgehead strategy. By sampling survey in 16

areas in Yunnan the authors have found that the comprehensive quality of urban financial consumers is at a very low

level with evident individual difference. Then the factor analysis came to the conclusion that the cognitive capacity of

financial the partiality for consumption and the perception of market environment are the main factors that influence

the quality of financial consumers in Yunnan. Thus some strategic measures have been proposed for constructing the

education system of Yunnan financial consumers.

Key words: Financial Consumer Education; Questionnaire Survey; Factor Analysis
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