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The Present Status and Thinking of the Dvelopment
of Jiangxi Cultural Industry

LI Minping  DING Gongyi
( School of Business Jinggangshan University Ji’ an Jiangxi 343009 China)

Abstract: Although the Jiangxi culture industry has shown a good momentum of development but there is a lar—
ger gap compared with other advanced provinces. There are still problems in its development process such as lack of
professionals low technology content lack of brand enterprises imperfect mechanism etc. To make Jiangxi culture
industry bigger and stronger we must take appropriate measures to cultivate sophisticated talents improve the fusion
levels of cultural industries and high — tech deepen the cultural industry system reform accelerate the development
of cultural industry backbone enterprises and brand culture to achieve the great — leap — forward development of
changing Jiangxi province from big culture industry province into strong culture industry province.
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