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Empirical Research on Rural Industrial and Commercial

Banks’ Competitiveness

Based on the Example of Xingguo County in Jangxi

HUANG Xiaoyong' ~ CHEN Yunping’
( Financial Institute Jiangxi Normal College Nanchang Jiangxi 330022 China)

Abstract: In order to further broaden the industrial and commercial banks’ financial market and promote the
stable development of the rural economy through the field visit and questionnaire we survey the financial needs the
satisfaction of financial institutions and recognition of industrial and commercoial banks. The results show that the
rural all kinds of financial services and financial innovation have great potential market fields. According to the sur—
vey of data analysis and evaluating the results and from the four aspects analysis of our target market selection and
customer orientation differentiation of product design the innovation of the channel strategy and service mode and
permeability branding we put forward the corresponding strategies which is a good guide for industrial and commer—
ciale banks enter into the rural financial market.
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