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Present Situation and Countermasures of Development
of Chinese Commercial Bank Financing Products

HUANG Zhiyun
( Financial College Jiangxi Normal University Nanchang Jiangxi 330022 China)

Abstract: In recent years the major commercial banks of China are strengthening the innovation of intermedi—
ary business which becomes the new hot spot for advancing banking. Meanwhile the cross — industry and cross —
market financing products are booming and market competitions is becoming fiercer and fiercer. This paper starts
with the current situation of commercial bank financing products analysing current condition characteristics and
general trend of Chinese commercial bank financing products. And accordingly it provides the supervisory measures
for the smooth development of commercial bank financing products.
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